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Abstract
NACADA views research as scholarly inquiry into all aspects of the advising interaction, the role of advising in higher education, and the effects that advising can have on students (NACADA View on Research, 2008).  This topical session will serve as a primer for conducting research in the field of academic advising with an emphasis on research as scholarly inquiry.  Topics include reasons to conduct research in advising, identifying research questions, conducting a literature review, types of research methods, core skills in conducting advising research, gathering data, and developing a research project.
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